
Research Questions 
1. Can jurors follow judicial instructions and avoid outside 

information  
2. If unable to do so, will biased social media pretrial publicity (PTP) 

lead to more guilty verdicts 
3. Will biased social media PTP lead to more guilty verdicts than 

traditional PTP 
4. Can jurors distinguish between the sources of information 

presented during trial versus information presented via social 
media 

Background 
• Traditional PTP 
•  Biased PTP has prevented mock jurors from making decisions based only 

on trial evidence (Carlson & Russo, 2001; Dexter, Cutler, & Moran, 1992) 

• Biased PTP affects verdict decisions, perceptions of defendant credibility, 
juror emotion, and pre-decisional distortion. (Ruva, Guenther, & Yarbrough, 2011) 

• Judicial Instructions 
• Judicial instructions to ignore all information outside of a trial did not 

mediate the effects of biased PTP on juror decision making (Fein, McCloskey, 

and Tomlinson,1997)  

• Source Monitoring 
• Jurors exposed to negative PTP made more source monitoring errors  than 

those who were not  (Ruva, McEvoy, & Bryant, 2007)  

• Social Media 
• In the U.S.  65% of  adults and 90% of  18-29 year olds are active social 

media users (Perrin, 2015; Duggan & Brenner, 2013)  

• False information  on social media is particularly detrimental; doctored photos have 
the propensity to change a persons future actions (Sacchi, Agnoli, and Loftus, 2007)  

•Study 1 
• Procedure 
• Trial Information- 

Participants either begin with a 
police report vignette or read it 
immediately before final recall 
survey. 

• Instagram Follow – Half of 
the participants will be told to 
follow the Instagram account 
while ignore it. During this phase 
all participants wait for a week for 
the final recall task regardless of 
condition. Participants who do 
not follow the Instagram account 
will serve as the control group 

• Judicial Instructions- 
Participants in the Instagram 
condition will choose whether or 
not to follow the instructions to 
ignore trial-related information 

• Final Recall Task- Participants 
will be asked  1. Decide guilt 2. to 
recall the facts of the case  3. 
Explain where they found this 
information  4. Rate their 
confidence 

•Study 2 
• Procedure – the procedure is 

almost identical, however there is 
no control (no media) condition 
• Trial Information- identical 

to study 1- half participants early, 
half late. 

• Traditional media- Half of the 
Participants will come in the lab 
receive the biased news article, 
but told to ignore it  

• Social media- half the 
participants will be in this 
condition. It is identical to the 
Instagram follow condition in 
Study 1 

• Judicial Instructions – 
identical to that of study 1 – 
choose to follow or not follow 

• Final Recall Task – Identical 
to study 1 

Design 1: 
2 (Instagram: Yes vs. No) x 
2 (Trial Info: Early vs. Late) x 
2 (Instruction: Follow vs. Not) 
Design 2: 
2 ( Trial Info: Early vs. Late)  x 2 
(Instruction follow vs. Not) x2 
(Media: Traditional vs. Social media) 
 
•Pilot 1- Test the validity of the police 
vignette to yield an even amount of 
guilty and not guilty verdicts 
• Procedure  
•  Participants will read the police 

report and make a decision on 
guilt 

• They will also rate the extent to 
which each piece of evidence 
influenced their decision 

•Pilot 2 – Test the validity of  the 
biased Instagram posts to yield more 
guilty than not guilty verdicts 
•Procedure 
• participants will follow a lab 

Instagram account with biased 
posts. Participants will make 
decisions on guilt 

• Participants will also rate the 
extent to which each post 
influenced them 

•Pilot 3 – Test the validity of biased 
traditional to yield more guilty than 
not guilty verdicts 
• Procedure-  
• Participants will come into the 

lab to read through a TIME 
magazine article with the same 
biased information as in the 
Instagram posts.  
• After reading the posts 

participants will make a decision 
on guilt and rate which pieces of 
information influence their 
decisions 

 
 

 
 

Expected Results: 

Implications: 

It is essential to investigate the extent to which social media 
effects memory both because of its implications for biasing the 
outcomes of a criminal trial as well as its propensity for 
misinformation. Since social media platforms do not monitor 
factuality, false information can easily be disseminated through 
their platform. Therefore, jurors may be exposed to inaccuracies 
surrounding the facts of the trial as a result of social media.  If PTP 
is biasing, it is possible that courts should institute signal blockers, 
cellphone forfeiture for court, or possible fines for jurors who break 
these rules to help alleviate some biases. It is also possible that 
defendants have been unfairly convicted based on a virtual self they 
may not have curated. This idea needs to be further investigated. 
This study can be the basis of a greater conversation on the fairness 
of trials in the technology age and the future of the courts in the 
United States 
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Introduction: Methods 
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Guilty verdict based on instruction type - 
Study 1 
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Source monitoring errors based on 
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Guilty verdict by instruction choice – Study 2 
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