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Profiting on a Dream?  

 
 

 

 

This poster focuses on the motivations of first- and second-generation 

Caribbean immigrant students in choosing for-profit educational 

institutions instead of public institutions. The research exposes the 

argument that for-profit colleges uses deceptive practices aimed at a 

selected group of individuals, while public colleges lag in attracting 

these very students. Additionally, when ‘native’ is stated, it refers 

only to students who were born in the United States. The choices and 

knowledge of college practices, their approach to attracting future 

students and their lack of knowledge about these colleges will be 

exposed. Higher education is both a dream and legitimate process of 

education which incorporates academic advancement and discipline. 

Therefore, as parents, educators and political pundits, we all are 

instruments towards a better community, and this begins with 

educating our young scholars who will be the future leaders. 
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Existing scholarship mainly focused on 

undocumented immigrants and their 

ability and inability to attend colleges in 

the United States. There is also limited 

scholarship on Caribbean immigrants and 

their college ambitions in the United 

States. Additionally, Caribbean college 

students are usually lumped in as African 

Americans than the separate population 

that they are. 

 

There are varied differences in the 

approach of public colleges and for-profit 

colleges. An exploration in these 

differences were: 

1. The targeted population 

2. Educational approach 

3. Application process  

This research was both quantitative and 

qualitative in nature and was conducted 

in the field at John Jay College and ASA 

College in Manhattan and APEX Technical 

School in Queens, New York. 

 

These locations were chosen because 

they were situated in different parts of 

New York City which varied in 

environmental domains. 

As an immigrant and a graduate of public colleges in New York City, I 

found navigating higher education a daunting task. New York City, a 

metropolitan area known for its huge population of immigrants, is 

home to different institutions of higher education, such as public 

two-year, four-year and private colleges, private non-profit colleges 

and universities and for-profit educational institutions.  

 

Although the laws enacted in New York State allowed for free tuition 

with stipulations or in-state tuition for immigrants regardless of 

status, some students still gravitate to for-profit colleges rather than 

community and state colleges. This project examines these 

applicants’ lack of knowledge about these colleges, and why 

consequently they cannot make an informed decision associated with 

degree attainment, benefits of the degree, cost of tuition, methods 

and types of loans which they apply for to finance their higher 

education.  

 

There is a need to educate both Caribbean immigrant students and 

high school students in New York City about higher education 

institutions which will engage them holistically, which means 

intellectually, academically and financially through their college 

years and beyond. 

 

Predictor: β R² Sign.  

SSES -.292 .085 .000 

MAP -.247 .061 .000 

DSQMAT -.277 .077 .000 

DSQIMM .605 .366 .000 

Summary of Pearsonian Correlations 

Measure MAP SSES AGG DSQMAT DSQIMM 

MAP 1         

SSES .754** 1       

AGG -.307** -.255** 1     

DSQMAT .476** .337** -.339** 1   

DSQIMM -.230** -.231** .548** .851 1 

Note. **p<.01, Listwise N=138 

Summary of Pearsonian Correlations 

Measure MAP SSES AGG DSQMAT DSQIMM 

MAP 1         

SSES .754** 1       

AGG -.307** -.255** 1     

DSQMAT .476** .337** -.339** 1   

DSQIMM -.230** -.231** .548** .851 1 

Note. **p<.01, Listwise N=138 

Existing Literature Cont’d 

Significance  

Selling Higher Education to Caribbean Immigrants 

Introduction 

As a Caribbean immigrant and a college 

student, I faced many difficulties in applying 

and choosing a college in New York City. This 

complexity made me question the possibility 

that other college applicants may have had 

similar difficulties.  

 

Many students upon graduating from a high 

school, are still unsure of the importance of 

college or what their intended major should 

be. The lack of preparation within these high 

schools create clusters of young individuals 

questioning the importance of a college 

degree and moreover, what do they start. 

 

Moreover, the multitude of colleges; public, 

private for-profit and for-profit colleges in 

the United States reads like a jigsaw puzzle 

when trying to pick one. Students and their 

families need to be groomed for the college 

impact upon entry into a high school which 

will eventually engage them through 

knowledge, both financially, academically and 

intellectually.  

Caribbean college students gravitated more 

towards private colleges than public colleges. 

The table below shows the percentage of 

college students attending public versus private 

colleges. Although the table does not specify 

the type of private colleges, there is clear 

indication that immigrant students gravitate 

towards private colleges than public. 

 

 

 

 

 

 

 

  

 

Furthermore, the chart below shows the large 

percentage of Caribbean immigrant students in 

U.S. colleges. 

 

 

 

 

 

 

 

 

  

 Massey et. al. (2007) 

   

The approach in the application process was 

vastly different, likewise the approach to 

marketing to these students. Nonetheless, I 

found that students do want to attend more 

public colleges versus private for-profit 

colleges.  

 

Attending higher educational institutions like 

APEX Technical School and ASA College, seem to 

be just an instrument to a shorter path to a 

more fundamental academic instruction at a 

public and more prestigious private colleges.  

 

 

 
 

Massey et. al. (2007) 

 

Furthermore, these existing literature 

uncovered many instances in which for-

profit colleges have exploited both the 

vulnerabilities of minorities through loan 

applications and the loopholes in 

government funding for educational 

institutions although some of this colleges 

operated as businesses. 

 

The practices of some for-profit colleges 

have been referred to as “deceptive and  

questionable”, “manipulative”, compared 

to the “subprime lending”, and ”enrolling 

disadvantaged groups” (Kutz 2010, Kirp 

2003, Lynch et. al., 2010, Deming et. al., 

2013). 
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